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The U.S. Postal Service Board of Governors 
was warned yesterday that it needs to quickly 
propose specific changes if it wants Congress 
to rewrite laws that control the agency’s per- 
sonnel policies and products. 

Rep. John M. McHugh (R-N.Y.), chauma 
the House Postal Service subcommittee, told 
presidential^ appointed board that he expedL-^. 
have proposed legislation soon from mail indus- 
try representatives and postal competitors. But 
he said the subcommittee needs specific recom- 
mendations from the Postal Service before it be- 
gins drafting changes to the 25-year-old law that 
created the independent agency. 

The Postal Service has made c hanging the 
law its top priority, arguing it cannot compete 
with private delivery services given the re- 
strictions it must operate under. Postal board 
Chairman Sam Winters promised the agency 
will deliver its recommendations to the sub- 
committee soon and appealed for powers that 
would give the board more controls over its 
workers, products and prices. 

Representatives of large commercial mailers 
last week promised to lay their proposals for re- 
vamping the agency’s powers before McHu| 
panel whether the Postal Service has given; 
panel its recommendations or not. 

McHugh also questioned why the gover 
had failed to act on a 1992 proposal for sp^, 
ing review of postal rate cases. He called! 
governors’ rejection of those proposals “an|| 
portumty lost” and urged the governors to 
more attention to complaints from the indej|g$ 
dent Postal Rate Commission about poor Ha|w w 
Winters suggested that the Postal Ser 
could have made an extra $1.2 billion last ; 
had it been able to impose its most recent 
increase on Oct. 1 rather than Jan. 1. Postrfls- 
ter General Marvin T. Runyon, however, 
pledged to hold off the increase until 1995,$-e- 
gardless of when the rate commission rulechon 
the request. 

Runyon received a warm endorsement from 
Winters. “Overall, in my judgment, he las 
done a fine job,” Winter said. * 

Also yesterday, the governors rejected' as 
widely exaggerated a claim by Rep. Benjamin A. 
Gilman (R-N.Y.) that the agency has spent $50 
million changing its corporate logos on buildiigs 
and trucks, seven times more than the agency 
has acknowledged the change would cost. 

Postal officials said the costs of changing the 
logo remain close to the $7 million estimate 
announced in October 1993. So far the agency 
has spent $1.5 million on the change and has 
converted 20 percent of its motor vehicle 
fleet, said spokesman Frank Brennan. 




